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NSW Health

Older people and alcohol
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Alcohol use in the over 50s

► Harmful drinking contributes to early 

cognitive decline and dementia, according 

to WHO statement. 

► Co-morbidities and concurrent use of 

medicines mean any level of alcohol 

consumption can be a serious health risk, 

especially for older people.

► Single occasion risk drinking has been 

increasing for people aged 50-64 years 

since 2010. 

► Very high risk drinking (11 or more standard 

drinks on one occasion) at least monthly is 

on the rise in people aged 50-59. 

► Age is a determinant of health risks related 

to alcohol. In 2015-16, on average 1,424 

people aged 55+ died from alcohol-

attributable disease or injury, 369 for all 

other ages. The time to act is now

• The AMA suggests addiction be treated on par with serious illness 

• they also encourage GPs, to incorporate preventive care with older 

patients.
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NSW Health is delivering a strategy for Older People, 

including health promotion, early intervention and health sector integration

Alcohol and Older Peoples Project

1. Identify drivers for older people to engage about alcohol harms;

2. Deliver targeted settings based health promotion and early 

intervention;  

3. Integrate response into the health system i.e. encourage older 

people in the community to see their primary care providers about 

alcohol and GPs to “ask the question”;

4. Encourage the uptake of free resources such as the GHS or 

Drinks Meter for older people to manage their risk.
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The communications company, Banjo, conducted quantitative

and qualitative research to identify drivers, refine key 

messages and settings for health promotion

Communications research
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The time to act is now

Messages driven by review of behavioural goals and self-persuasion 

were the most motivating levers for change. 

A social norming message delivered new news to our 
audiences.

Join the 7 in 10 who only have a drink now and then.
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The time to act is now
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Aboriginal audiences

Identifying elements for successful interventions

A successful approach for Indigenous audiences requires 

time, people and on the ground interventions.  

The time to act is nowReminding Indigenous audiences of their connection with 

land, spirit and culture is the other strongest lever for 

change. 

Older Indigenous audiences are persuaded by their role 

and setting a good example for their grand children. 
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Next steps

Defining broad key messages

The time to act is now

Partner with primary care and tertiary services to integrate alcohol 

harm reduction messaging into service provision, and referral to 

appropriate support

Developing a suite of targeted communications for diverse 

cohorts to support health professionals 
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Resources for GPs

RACGP ‘Alcohol and the over 50s’ webinar on 26 June

The time to act is now

Information and support tools for patients on 

www.yourroom.health.nsw.gov.au

RACGP news articles
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Get Healthy and Alcohol

► Get Healthy Service (GHS) is a free telephone-

based coaching service to help participants make 

healthy lifestyle changes. The Service offers 10 

confidential coaching calls over six months with 

the option to re-enrol.

► Get Healthy Service Alcohol Reduction Program 

is available to NSW residents aged 18 years and 

over who want to reduce their alcohol 

consumption to achieve and maintain a healthy 

weight, reduce risk factors for chronic disease 

and achieve a healthier lifestyle. 
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Active Ageing

1. Stepping On

2. New Active Ageing 

program

3. Staying Active

4. Active & Healthy 

Website




